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Inject Zest in Your Marketing Campaign

& Forge a Credible Relationship with Youth

Internet Savvy. Rebellious. Cool. Open-minded. Meet today’s Viethamese
youths who are growing up with their own set of ideals and beliefs. The 8x and 9x generations
have different lifestyles, interests and needs, which makes it even more difficult to create
youth buy-in. Hence there is a crucial need for marketers to understand the psyche of the
various youth segments and tap on the right channels to create the spark and connection
with this new digital-age generations.

Can you keep up with the fast-changing tastes of youth and stay ahead of the game?
How can you rejuvenate your brand and turn it into YOUTH ICON?
Do you know which strategies work best for your company to engage youth?

This 2-day “Vietnam Youth Marketing” conference packs a punch with case studies from
leading youth brands such as Pepsi, Kotex Style, Dutch Lady, Aquafina, Megastar, Coca
Cola, Lacvert Essance, Nescafe 3-in-1, Close Up and more on how they have successfully
cut through the clutter and struck a chord with the young consumers. Rev up your youth
marketing quotient by translating these insights into actionable strategies for your company.

Hear seasoned marketing experts debate over the effectiveness of traditional versus new
media channels to connect with youth. This is also your chance to hear from the 8x and
9x-ers on what resonates with them and what switches them off. Gain exclusive insights into
their daily lives and online persona and tailor your strategies to hit on the right touch points.

Seize This Opportunity to Learn How You Can Win the Hearts of Vietnamese Youth!
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Thoi Luong Khi Méi vao Chién Dich Tiép Thi ciia Ban
& Tao Dwng Moi Quan Hé Tin Cay v&i Giéi Tré

( Sanh Internet. Pha Cach. Cool. Thoang. Hay gap g& thé hé tré Viét Nam hom\
nay, nhung nguoi dang truong thanh bang chinh ly twéng va niém tin cia minh. Thé hé 8x
va 9x c6 phong cach song, s& thich va nhu cau khac nhau, didu nay gay kho khan cho viéc
kich thich tiéu dung cta g|0’| tré. Vi thé, c6 mét nhu cau téi quan trong déi véi cac nha tiép thi
la pha| hiéu dwoc tam ly clia _nhirng bo phan thanh nién khac nhau va st dung cac kénh phu
hop dé khudy dong va két néi vai thé hé 1én Ién trong thé gidi sb nay.

Ban c6 thé theo klp sw thay ddi Chong mat cua gi@i tré valam chua cuéc choi khong?
Ban c6 thé lam méi thwong hiéu cia minh va bién né thanh BIEU TUQNG CUA GIO!
TRE nhu’t,he nao? , ) -

k Ban c6 biét chién lwoc nao tot nhat dé gan két cong ty ban véi gidi tré khong?

Cuoc hoi thao hai ngay “ Tiép Thi dén Giéi Tré Viét Nam” xoay quanh cac bai hoc thanh cong dién hinh
tir cac thwong hiéu tré hang dau nhw Pepsi, Kotex Style, Dutch Lady, Aquafina, Megastar,
Coca Cola, Lacvert Essance, Nescafe 3-in-1, Close Up va mét so thwo’ng hiéu khac sé
cho thay cach de ndi bat gitra vo van dbi thu va danh dung tam Iy nhung nguol tiéu dung tré tudi. Hay
nang cao chi s6 marketing bang céch chuyén nhitng hiéu biét nay thanh céc chién lwoc kha thi cho
cong ty ban.

Léng nghe cac chuyen gia tiép thi day dan kinh nghiém néi vé tinh hiéu qua cla céac kénh
truyéen théng truyen thong so v&i cac kénh truyen thong méi trong viéc két ndi voi gidi
tré. Day cling la co héi gitp ban lang nghe the hé 8x va 9x noi vé nhung diéu khién ho Qquan
tam va khoéng quan tam. Thu thap nhirng hiéu biét doc nhét vé cude song hang ngay va tinh
cach triee tuyén cla gioi tré va diéu chinh chién lwvoc clia ban dé tiép can giéi tré moét cach
phu hop nhat.

Hay Nam Bat Co’ Hoi nay dé Hoc Cach Chiém LAy Trai Tim cda Gi&i Tré Viét Nam! 7 \ y
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® Indepth understanding of Vietnamese youth touch
points

® Key differences between 8x and 9x generation

® Opportunities and challenges in Vietnam’s digital e Nhirng thach thirc va co hoi trong bbi canh tiép thj ky
marketing landscape thuat s6 tai Viét Nam
® Cost-effective strategies to connect with youth through e Cac chién lwoc tiét kieém chi phi dé két nbi voi gioi tré

TOM TAT CHUONG TRINH:

Hiéu biét sau sic vé nhirng diém tiép can dén gi6i tré
Viét Nam
Nhirng khac biét co ban gitra thé hé 8x va 9x

new media platforms

® Bringing your brand to life with experiential, guerrilla °
and celebrity marketing strategies

® Best practice guidelines for implementation and the

théng qua cac phwong thirc truyén théng méi

Puwa thuo’ng hiéu cta ban vao cuéc séng bang cac
chién lwoc tlep thi trél nghiém, kiéu du kich va dwa trén
nhirng ngudi ndi tiéng

challenges in mobile marketing e Nhirng cach trién khai tét nhat va thach thirc trong tiép
® Building prestige and broad based appeal with event thj trén dién thoai di déng

marketing e Xay dwng uy tin va strc hap dan rong lén qua tiép thj sw kién
e Creating buzz campaigns that reach youth e Tao chién djch tin ddn dé tiép can gioi tré mét cach sang tao

innovatively

e Thiét lap chién dich truyén thong thwong hiéu 360 do va

® Adopting a 360-degree brand communications céch duy tri thanh cong
' . campaign and how to sustain its success N&n va khé &n: Nhi h hiu giGi tré veu thich ‘
® What's in and what’s not: Brands that youth like and ® Véer:;/iasaoong nen: Nhiing thurong hieu gioi tré yeu thic
why )

e Trao ddi va thu thap théng tin tir cac chuyén gia tiép thi va
chuyén vién trong nganh
e Thu thap nhirng bi quyét thiét thuwc tir nhwng ngwol tién
phong va ¢6 anh hwéng trong gidi chuyén gia tiép thi dén
k gioi tré cta Viét Nam

Network and gain insights with marketing peers and
industry experts

Take home practical tips from the movers and
shakers of Vietnam’s youth marketing experts
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Zing

Zing is a product of Vinagame. A leading provider of online convenience services for the Vietnamese community, Zing brings about a new
Internet era of creativity and inspiration to Vietham. Zing was born to bring smiles and comfort to customers. Zing provides a number of
guaranteed first-class services such as an entertainment portal, casual online games, an integrated complex of social network, music
search engine etc., all of which reflect Zing’s ambition to raise Vietnam'’s online community services to new heights.

Zing's entertainment portal at www.zing.vn is an easy-to-use online profile management gateway that functions in just one click of mouse.
Zing's MP3 online music search engine is equipped with cutting-edge search system in which e-robots criss-cross the internet, collecting
links of music content and displaying them on ZingMP3. Zing helps companies to access Vietnamese youth audiences. Zing also provides
strategy consulting services for developing different specialised media to meet clients’ objectives. The media that Zing provides at www.ads.
zing.vn complete the needs of clients’ online campaigns.

Be a Sponsor Now!

Secure and grow your organisation’s market leadership positioning by becoming one of our prestigious corporate sponsors. Our
Vietnam Youth Marketing Conference presents your organisation the unique opportunity to showcase your company’s capabilities,
innovations, technology solutions platforms, products and services. Capture the interests and influence the decisions of key industry
players through various sponsorship options:

Speaking Sessions ~ Luncheon ~ Exhibition Space ~ Promotional Materials ~ Customised Packages

To learn more about Sponsorship & Exhibition opportunities, please contact
(Ms) Keng Yik Hong at (65) 6372 2316 / email yikhong@conferences.com.sg OR
(Ms) Lam Tuong Vi at (84 8) 3990 3335 (ext:24) / email vi.lam@focusmedia-vn.com

acific oe
pCGI#?ETEHCGS
Pacific Conferences Ml Vi 11 YR DuseRsE

Pacific Conferences specialises in organising business conferences aimed at providing interactive, insightful information and analysis
about issues facing businesses in Asia-Pacific. Our conferences are case-study driven and are designed for senior level executives
who are genuinely interested in gleaning specialised market information that are not easily accessible to the public. Our past speakers
and client portfolio include leaders from various industries in both local and foreign markets as well as from Fortune 500 companies.

Over the years, Pacific Conferences has organised more than 150 conferences within the region covering Singapore, Malaysia, Hong
Kong, China, Thailand and lately Viethnam. For more upcoming events, please visit www.conferences.com.sg

MEGIA

FOCUS Med 1a a member of VIETLEVER GRCUP
Focus Media — VietLever Group, is one of the most reliable & professional event agencies in Vietham. We provide below the line services
as a one-stop-shop on an international quality level. Our team is a trusted consultant for leading enterprises such as: Samsung Electronics,
Roche Diagnostics, FPT, Vietnam Airlines, Lufthansa Airlines, Singapore Tourism Board, Great Eastern, etc. For more information, please visit
www.focusmedia-vn.com

(65) 6227 1601
(84 8) 3990 1758

lorraine@conferences.com.sg
hong.phung@focusmedia-vn.com
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8.00
9.00

1(0), 115

10.45

3.00

4.00

4.20

5.20
5.30

Registration & Morning Coffee
Chairman’s Welcome & Ice Breaking Session halasﬂ

Peter Skalberg, Regional Director South East Asia, Bates 141

VIETNAMESE YOUTH INSIGHTS

Generation V — The Trends of Vietnamese Youth in 2009 and Beyond niclsen
Cl!

e Profiling Viethamese teens and young adults 15-24 yearsod ~ ssesseees
o Basic demographics
o Ownership of mobile phone, digital cameras and other gadgets
o Lifestyle (Hobbies & Recreation)
o Spending habit
o Value statements, expectations and mindsets

« How 8x and 9x generations differ in their attitudes and behaviour

* How to make use of these insights to conceptualise marketing strategies to reach youth

Darin Williams, Managing Director, The Nielsen Company Vietnam

Morning Refreshments & Networking Break

BUILDING STRONG BRANDS
Aligning Your Brand with the Lifestyle of Female Teens to Drive Business Success: Case Study of Kotex Style -

How Kimberly-Clark successfully launched Kotex Style as a product specifically targeted to female teens

Alook at Kotex Style’s image driven campaign that portrayed an empowered female teen'’s lifestyle

360-degree brand communications programme

How the brand has grown and sustained business success since its launch in 2003 to become the most successful
product in the entire category

Katryna Mojica, Group MD, Ogilvy & Mather Vietham
Forging Connections with Youths by Driving Innovation and Thought Leadership: Pepsi’'s Journey

How Pepsi quenched youth consumers’ thirst for more by aligning its brand values with youth’s personality and style
Capturing teens’ trends and establishing thought leadership

Driving innovations to create greater youth appeal

How Pepsi successfully used celebrity marketing to connect with youth

Sustainability and performance with purpose

Winnie Khor, Vice President Marketing, Pepsico Vietnam
Lunch & Networking Break

TRADITIONAL CHANNELS VERSUS NEW MEDIA
Identifying the Media Channels that Work Best for Your Company

Pros and cons of traditional channels and new media in engaging youth
Are traditional channels out of the game?

Is new media the only way to reach youth?

How can you integrate both medium in your campaign to increase reach?
Which channels are effective in staying ahead of the youth movement?

Moderator: Vikas Mehta, Managing Director, Lowe Worldwide - Vietnam
Panellists: Katryna Mojica, Group MD, Ogilvy & Mather Vietham

Winnie Khor, Vice President Marketing, Pepsico Vietnam

Tony Truong, Managing Director, Golden Digital

SOCIAL MEDIA MARKETING

Exploring How, Where and When to Start Your Social Media Marketing Campaign - Case Studies CHOLEMNT
of CocaCola and Lacvert Essance

* Facebook, Multiply, Wordpress, Blogspot, Flickr etc — Overview of the social networking websites and identifying
the next up and coming sites among Vietnamese youth

Pros, cons and challenges faced when leveraging on social networking platforms to reach youth

Effective ways to engage youth and increase your brand visibility through social media platforms

How to promote the K4teen campaign — Result and Comments from CocaCola and audience

Lacvert Essance campaign - Experience from the campaign’s success in engaging youth and what to improve on
How to manage and measure the effectiveness of your social media marketing campaign

Aryeh Sternberg, Interaction Director, Group M

Afternoon Refreshments & Networking Break

DIGITAL MARKETING
Leveraging The Trends in the Digital Space to Engage Youth - Case Studies of Nescafe 3-in-1 and Close Up

Elr
mo

Overview of digital engagement landscape in Vietham — Opportunities and Barriers
Challenges faced in adopting new media and how to budget for it

Measuring engagements: what right and what’s not

Case 1: How Nescafe 3-in-1 acts as a catalyst to stimulate intense conversations online
Case 2: How Close Up created an iconic love story in digital to catapult brand engagements

Indraneel Guha, Head of Planning Services, Lowe Worldwide - Vietnam

Chairman’s Insights & Analysis Of The Day’s Proceedings
End of Day One
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Day TWO Frriday, 13 November 2009

9.30

11.00

3.30

4.00

Chairman’s Opening Remarks & Interactive Charge-Up Session

Peter Skalberg, Regional Director South East Asia, Bates 141

MOBILE MARKETING

Mobile Marketing - The ‘What’ and ‘How’ of Using This New Media to Connect with Youth GOLDEN

* Analysing the youth mobile consumer demographic

* Uncovering the mobile consumption patterns among the youth

« Doing it right - Best practice guidelines for implementation and the challenges in mobile marketing
* Implications for marketers in Vietnam

Hana Dang, Chairman & CEO, Golden Communication Group

Morning Refreshments & Networking Break

EXPERIENTIAL MARKETING

How Yomost Created a Memorable Consumer Experience for Youth -
s

Creating an unique bond with the consumer

Be and dare to be different

Break through the media clutter

How Yomost started a dialogue and connected with youth
Challenges that Yomost faced and lessons learnt

Jan Bles, Managing Director, Friesland Foods Dutch Lady Viethnam

Lunch & Networking Break

EVENT MARKETING

Aquafina Pure Fashion - Engaging Young People with Style J T

The thirst for brand experience and entertainment

Bringing a brand essence to life

Providing a fashionable twist to the water category

Showcasing Vietnamese Designer Talent to the World

Building prestige and broad based appeal via integrated communications.

Chris von Selle, Managing Director, JWT Vietnam

GUERRILLA MARKETING

Unconventional Ways to Get Youths’ Attention: Insights from MegaStar Media a5

mE E =T =

* Innovative marketing strategies that generated strong results with limited budget: Pros and cons

e Transformer case study: How transformer buses reached youths at their hang out places and generated great
traffic for the movie

« Hannah Montana case study: Singing contests for youth to showcase their passion

* Measuring the result and effectiveness of these buzz campaigns

Brian Hall, Chairman, MegaStar Media

Afternoon Refreshments & Networking Break

EVERYTHING YOU NEED TO KNOW ABOUT YOUTH

Hear Typical Youths Share about their Life G@LDEN
L Cedll

What are the trends that influence youth and shape their spending and lifestyle habits ——

What's in and what's not: Youth brands that they like and why
What advertising or marketing tactics switches them off

Key factors youths consider before purchasing a product or service
Walk through a typical day in the life of an 8x and 9x individual

Live demo of a youth’s online persona

Moderator, Tony Truong, Managing Director, Golden Digital
+ Panel of 15-25 year olds, including popular bloggers, high school and university students

Chairman’s Insights & Analysis Of The Day’s Proceedings

Close Of Conference
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Ngay thw NhAat The Nam, 12 Thang 11,

8.00 Xac nhan dang ki & Cafe Sang
9.00 Chu toa dén tiép Pai biéu. Bat dau héi thao va lam quen

bates

Peter Skalberg, Giam BPéc khu vuc Pong Nam A, Cong ty Bates 141

TIM HIEU GI®I TRE VIET NAM
9.15 Thé hé V — Xu hwéng cua Gidi tré Viét Nam trong nam 2009 va nhirng nam tiép theo niclsen

« MO0 ta gidi tré mai lon va cac thanh nién Viét Nam (v 15-24 tud) oo
o Nhan khau hoc co ban ) )
o Sy s& hiru dién thoai di dong, may anh ky thuat so va cac thiet bi hién dai khac
o Phong cach séng (s& thich va giai tri)
o Thoi quen chi tiéu
° Nhirng nhan dinh vé gia tri cudc song ki vong va 16i _suy nght
- Thé hé 8x va 9X khac nhau nhu thé nao trong quan diém va cach cuw xr
e Lam thé nao dé bién nhirng hiéu biét nay thanh cac khai niém trong cac chién lwoc tiép thi nham tiép can dwoc gidi tré

Darin Williams, Giam Déc Quaén Ly, Céng ty Nielsen Vietnam

10.15 Giai lao Budi sang va Trao déi (Networking)
XAY DYNG NHIPNG THUPONG HIEU MANH
10.45 Piéu chinh Thwong hiéu cta Ban cho Phu hop véi Léi séng cua cac Ban niv M&i [én dé Thac day -
Thanh céng cta Doanh nghiép: Bai hoc Thanh céng Bién hinh caa Kotex Xi-tin

*  Kimberly-Clark da thanh c6ng trong viéc tung ra Kotex Xi-tin nhw mét s&n pham chuyén ding cho cac ban nir méi Ion nhw thé nao

* MGt cai nhin téng quat vé chién lwoc quang cao danh manh vé hinh anh cta Kotex Xi-tin, trong dé ndi bat hoa
strc sbng ctia moét ban N mai Ién

« Chuong trinh truyén thong thuong hiéu 360 do

* Thyong hiéu da phat trién va gitr virng thanh cong tr khi n6 duorc tung ra thi triedng vao nam 2003 dé tré thanh san
pham thanh céng nhat trong sb cac san pham cuing loai nhw thé nao

Katryna Mojica, Giam Béc Quan Ly Nhém, Céng ty Ogilvy & Mather Viét Nam
Tao dwng Lién két v&i Gidi tré bing Sang tao Pét pha va Lanh dao Y twéng: Hanh trinh caa Pepsi E

> Pepsixoa tan con khat clia nguwoi tieu dung béng cach diéu chinh gia tri thwong hiéu pht hop véi
tinh cach va 16i séng cua gioi tré nhw thé nao

- - «  N&m béat xu huwéng cua tudi ma&i lon va thiét lap 1anh dao y twdng
£ « Sang tao dét pha dé tang tinh hap dan thwong hiéu déi véi gigi tré
o « Pepsi da st dung thanh cong tiép thi dwa trén nhirng nguwoi ndi tiéng dé két ndi voi gidi tré nhw thé nao
Tru!gng hop e Hoat dong vi twong lai va hoat dong v&i thién chi
— Winnie Khor, Phé Cha Tjch phu trach Tiép Thj, Céng Ty Pepsico Viét Nam
12.45 An trwa va Trao déi (Networking)
CAC PHUONG TIEN TRUYEN THONG TRUYEN THONG SO V@I CAC PHUONG TIEN TRUYEN THONG MO
2.00 Xéac dinh cac Kénh Truyén théong c6 Hiéu qua Nhat véi Cong ty Ban

Nhirng mat tich cuc va tiéu cwe clia kénh truyén théng va phwong tién truyén théng méi trong viéc thu ht gidi tré hE
Céc kénh truyén thong ligu cd bi bat ra khéi cudc choi?
Phuong tién truyen thong mai c6 phai la cach duy nhét dé tiép can gioi tré?

Lam thé nao ban c6 thé tich hop ca hai phuong tién trong chien dich ctia minh dé tang kha nang tiép can?
Kénh nao hiéu qua nhat trong viéc ndm bat dong thai clia gioi tré?

&
b
L-" Ng w&i Piéu tiét: Vikas Mehta, Giam Déc Quan Ly, Coéng ty Lowe Viét Nam,
; Ho6i déng Chuyén gia: Katryna Mojica, Giam Péc Quéan Ly Nhém, Cong ty Ogllvy & Mather
Viét Nam.
Winnie Khor, Phé Chd Tich phu trach Tiép Thj, Céng ty Pepsico Viét Nam
Tony Truong Giam DPéc Quan Ly, Cong ty Golden Digital

TIEP TH] TRUYEN THONG XA HOI

3.00 Bat dau Chién dich T|ep thi Truyén théng X&a héi cua Ban Nhw thé nao, O dau, va Khi nao
- Trwong hop Pién hinh chia CocaCola va Lacvert Essance m

= Facebook, Multiply, Wordpress, Blogspot, Flickr,... - Téng quan vé hé théng mang x& hoéi va xac dinh cac trang théng dung
nhat v&i gidi tré Viét Nam

Diém tich cuc, tieu cuc va nhirng thach thire trong viéc ding mang xa hoi dé tiép can gioi tré

Céch thire hleu qua dé két ndi v&i gidi tré va tang sy nhan biét thwong hiéu théng qua truyen thong xa hoi

Chién dich K4teen dwoc quang ba nhw thé nao — Két qua va Binh luan ti phia CocaCola va khan gia

Chién dich cua Lacvert Essance - Kinh nghiém rat ra tlr thanh céng trong viéc tiép can gidi tré va phwong hwéng cai thién
Quan ly va do lwdng tinh hiéu qua cua chién dich tiép thj truyén théng xa hoéi cdia ban nhw thé nao

GE@LDEN

-

Aryeh Sternberg, Giam Déc Tuwong Tac, Group M

4.00 Giai lao Budi chiéu va Trao ddi (Networking)

TIEP TH] KY THUAT SO
4.20 Dwa trén nhing Xu hwéng cta Thé gi¢i sé dé Két néi véi Gidi tré - Trwdng hop Dién hinh ctia Nescafe 3-in-1 va Close Up

Téng quan v& mic do st ' dung ky thuat s6 & Viet Nam — Co hoi va Rao can
Thach thire gap phai khi ap dung cac phuo'ng thirc truyén thong méi va hoach dinh ngan sach nhw thé nao

Trwong hop 1: Nescafe 3-in-1 xdc tac va kich thich déi thoai tric tuyén mét cach ‘manh mé nhw thé nao

Trwdng hop 2: Close Up tao ra mét cau chuyén tinh mau muwc trong thé gi¢i sé6 dé tang két néi thuwong hiéu nhw thé nao

Indraneel Guha, Truéng bé phan Ké Hoach Djch Vu, Céng ty Lowe Viét Nam

Két luan cta Chu toa va Tém lwerec Noi dung Héi thao Ngay 1
Két thac Ngay Thr nhét

To Register : Singapore 8 (65) 6372 2201 (65) 6227 1601 M lorraine@conferences.com.sg
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Ngay th&r hal the sau, 13 Thang 11, 2009

Chu toa dén tiép Pai biéu.

; ] o
Peter Skalberg, Giam Bdc khu vuc Pong Nam A, Cong ty Bates 141 LI
TIEP THI TREN BIEN THOAI DI PONG
9.30 Tiép thi tren Dién thoai Di dong —“Binh nghia” va “Céach dung” Phwong tién Truyén théng GC’LDEN

Mé&i nay dé Két ndi véi Gidi tre

Phan tich dac diém nhan khu hoc cltia nguoi st dung dién thoai di déng

Tiét 16 cach thire st dung dién thoai di dong trong gidi tré

Hay lam cho dung nhitng phwong cach thyc hién t6t nhat va nhirng thach thive trong tiép thi trén dién thoai di déng
Ung dung cho cac nha lam tiép thi & Viét Nam

Thuyét trinh c6
Mlnh hoa béng

Hana Dang, Chd Tjch Héi £dng Quan Trj & Giam Péc Piéu Hanh, Céng ty Golden Communication Group

i g
10.30 Giai lao Budi sang va Trao déi (Networking)
TIEP THI TRAI NGHIEM
11.00 Yomost Tao ra Trai nghiém Tiéu dung Dang nhé cho Giéi tré Nhw thé nao o
e

Tao ra mot sy gan két déc dao véi nguwoi tiéu dung

Khéc biét va dam khéc biét

Vwot qua sy nham chan cua nguou tiéu dung déi voi cac phuo’ng tién truyén théng thdng thwéorng
Yomost bat dau cudc ddi thoai va két ndi véi gidi tré nhw thé nao

Nhirng thach thirc ma Yomost gap phai va bai hoc dwoc rit ra

Jan Bles, Giam Péc Quan Ly, Cong ty Friesland Foods Dutch Lady Viét Nam

12.00 An trwa va Trao déi (networking)

TIEP TH| BANG SI KIEN
1.30 The&i trang Thuan khiét Aquafina — Gan két Gi&i tré Bang Phong céach J T
Con khét dbi vai viéc trai nghiém va gidi tri cing thwong hiéu
Buwa nhirng gia trj dac treng cla thwong hiéu ra cuéc song
Mang dén mot vong xoay thoi trang cho nganh hang nwéc uong

Thé hién Tai nang Thiét ké Viét Nam v&i Thé gioi
Xay xwng uy tin va strc hap dan réng Ién qua truyén théng da phwong tién

Chris von Selle, Giam Béc Quén Ly, Cong ty JWT Viét Nam

TIEP TH| KIEU DU KICH
2.30 Thu hat Chu y cua Giéi tré Mot Cach Bot pha: Kinh nghiém ttr MegaStar Media T T,

+  Cac chién luoc tiép thi sang tao dwa toi hiéu qua cao véi ngan sach hep: Uu diém va nhuoc diém

» Bai hoc dién hinh Transformer: Xe buyt Transformer da tiép can giéi tré noi ho lui téi va
tang Iwcyng ngwoi dén xem phim nhuw thé nao

* Bai hoc dién hinh Hannah Montana: Cudc thi hat noi gi¢i tré the hién dam mé

« Do Iwcyng két qua va tinh hiéu qua cla nhwng chién dich tin dén

W Brian Hall, Chd Tich Héi ®éng Quan Tri, Cong ty MegaStar Media

3.30 Giai lao Budi chiéu va Trao ddi (Networking)

NH{NG DIEU BAN CAN BIET VE GIOI TRE

Lang nghe Chia sé ctia Gii tré vé Cuédc séng cta ho
angnetiase cla Mo re v e stngotane R e G@LDEN

Nhung Xu huo’ng anh hwdng dén gidi tré va hinh thanh nén céch chi tiéu va 10i song cua ho < —

Nén va khoéng nén: Nhung thwong hiéu tré ma ho thich va tai sao

Chién thuat quang cao va tiép thi khong thu hat gi¢i tré

Nhirng yéu to cha yéu dworc gidi tré xem xét trwéc khi mua moét san pham hoac dich vu

Lwét qua mot ngay binh thudng trong cudc séng clia modt ngwdi thudc thé hé 8x va 9x

Minh hoa tryc tiép tinh cach mét nhan vat truc tuyén cla gidi tré

Ngwei Piéu tiét, Tony Truong, Giam Béc Quan Ly, Cong ty Golden Digital
+ Nhém nhidng ngwoi tee 15-25 tudi, bao gom ca cac blogger néi tiéng, cac hoc sinh trung hoc va dai hoc

5.00 Chu toa Két thic Bubi Thuyét trinh va Tém lwoe N6i dung Ngay 2
5.10 Két thac Héi thao

To Register : Singapore 65) 6372 2201 65) 6227 1601 lorraine@conferences.com.sg
o <
(84 8) 3990 3335 (Ext: 40) E (84 8) 3990 1758 44\ ong.phung@focusmedia-vn.com

Pé Pang Ki : Vietnam




12 — 13 November 2009, Ho Chi Minh City, Vietnam

— 13 Thang 11, 2009, Thanh Ph Hb Chi Minh, Viét Nam

5 Ways to Register or Enquire / 5 Céch dé Lién hé véi Ching toi

@ Tel/ Dién thoai

@ Fax

@ Email

@ Website

. Post/ Bja chivan phong

Contact Ms Lorraine Tiang_ (Singapore)
C6 Phung Thay Hong (Vietham)

(65) 6372 2201 (Singapore) / (84 8) 3990 3335 (Ext: 40) (Vietnam)

(65) 6227 1601 (Singapore) / (84 8) 3990 1758 (Vietnam)
lorraine@conferences.com.sg / hong.phung@focusmedia-vn.com (Vietnam)
www.vietnam-youth-marketing.com

Pacific Conferences Pte Ltd, 5 Shenton Way, #26-08 UIC Building, Singapore 068808
Focus Media — Vietlever GROUP, 167D Thich Quang Duc, Phu Nhuan, HCMC, VN

Dé gt don dang ky tham dw hoi thao hay dat
cau hdi, xin vui long lién hé Co Lorraine Tiang
(tai Singapore) hoac C6 Phung Thay Hong
(tai Viet Nam) thong qua:

Please register the following delegate(s) for the event/ Dé dang ky, vui long dién day du va chinh xac cac théng tin sau

FOR OFFICIAL USE

D I would like to claim a 10% discount as a member of DMAS, DMAI, EQVN, SBG (Vietnam), VAA, Vietnam Marcom, EuroCham Code: V4202 N

(Membership number: ) Please photocopy for more delegates
Toi dwoc chiét khdu 10% véi tw cach la thanh vién cta hiép hdi DMAS/ HKDMA/ SBG (Vietnam), VAA, Vietnam Marcom, EuroCham Photocopy khi ¢6 nhiéu dai biéu dang ky
(Ma Sé Thanh Vién: )

|:| I would like to claim a 20% discount as a member of Nhip Cau Dau Tu (Investment Bridge) (Membership number: )
T6i dwoc chiét khdu 20% véi tw cach la thanh vién cla hiép hdi Nhip Cau Dau Tw (Investment Bridge) (Ma Sé Thanh Vién: )

Dr/Mr/Mrs/Ms Giao Suw/Ong/Ba/Cod Position

Delegate Name 1 / Dai Biéu 1 | Chtre Vu | Email

Dr/Mr/Mrs/Ms Giao Su/Ong/Ba/Cod Position

Delegate Name 2 / Dai Biéu 2 | Chirc Vu | Email

Dr/Mr/Mrs/Ms Giao Su/Ong/Ba/Cd Position

Delegate Name 3 / Dai Biéu 3 | Chirc Vuy | Email

Dr/Mr/Mrs/Ms Gido Sw/Ong/Ba/Co Position

Approving Manager / Phé Chuan Bé&i | Chire Vu | Email

Dr/Mr/Mrs/Ms Giao Su/Ong/Ba/Co Position

Registration Contact / Nguwoi phu trach dang ky | Chtrc Vu |Email

DID Tel / S6 N&i bd | Department Fax | Nature of Business / Linh vwc Kinh doanh

Full Company Name (For Billing) / Tén Céng ty (P& xuat Héa don Thanh toan)

Billing Address / Dia chi d& xuét Héa don Thanh toan

Early Bird / Khuyén mai Pang ky sém
(Registration & Payment )
(Pang ky & Thanh toan ) (Pang ky & Thanh toan

US$ 395 + VAT US$ 495 + VAT

Regular / Pang ky Bung han

Conference Fee / e
(Registration & Payment

Lé phi Tham dw

2-Day Conference / Hoi Thao 2 ngay

1. Only corporate registrations will be accepted. All payments to be made payable to Pacific Conferences Pte Ltd or to Focus Media — Vietlever GROUP in
2. Group Discount: Groups of 3 or more booking at the same time from the same company and of the US$ and are nett of bank charges. Bank charges are to be borne by registrants.
same billing source will receive a 10% discount off the total delegate fees.
3. Early Bird Promotlon: Fees will only be valid if payment is received by 07 Oct 2009 after which Thanh toan 18 phi tham dy cho cong ty Pacific Conferences Pte. Ltd (Singapore) hodc cho cong ty Focus
Regular fees will apply. ) ) o Media — Vietlever GROUP bang US$ (dollar M). L& phi thanh toan khéng bao gébm phi dich vu clia ngan
4. Full payment is mandatory upon registration for admission to the event. hang. Phi dich vu ngan hang dwoc thanh toan bai dai bidu tham dw.
5. Walk-in delegates will only be admitted on the basis of space availability at the event and with immediate full i : N ° N
payment. ) - - s A - N . . .
6. Fee includes lunch, refreshments and documentation. Please tick and fill in the following: / Vui long chon mét trong Nhirng hinh thirc thanh toan sau:
7. The organiser reserves the right to make any amendments that it deems to be in the interests of the ] Telegraphic Transfer to Pacific Conferences Pte Ltd / Chuyén khoan dén cong ty Pacific
event without any notice. Conferences Pte Ltd
Account / Tai khoan: 374-900-100-1
1. D6i twong tham dy chi gi¢i han cho cac don vi kinh doanh. United Overseas Bank, Anson Rd Branch,
2. Giam |& phi khi dang ky theo nhém: Nhém dai biéu gém 3 ngui tré 1én, dang ky cling Itic va tir cling 10 Anson Rd #01-01 International Plaza, Singapore 079903
mét don vij kinh doanh (cling dia chi thanh toan) sé dwoc giam 10% tong 1& phi tham dy cho ca nhém.
3. Khuyén mai khi dang ky seém (US$ 395) chi c6 gia tri khi héa don dwec thanh toan trwéc [ ] Telegraphic Transfer to Cong ty TNHH TM DV Truyén Théng Tiéu Diém / Chuyén khoan dén cong
07/10/2009. Sau ngay nay, |& phi tham dw s& nhw binh thwéng (US$ 495) ty TNHH TM DV Truyén Théng Tiéu Diém
4. Thanh toan toan bd 1& phi tham dw khi dang ky tham dw héi thao la bat budc dé xac nhén tham dw héi thao. Account / Tai khoan: 24946119 (VND) / 24947419 (USD)
5. Dai biéu dang ky tham du trong ngay dién ra hdi thao sé chi dwoc chap thuan néu hdi thao van con chd Asia Commercial Bank, Nguyen Van Troi Branch,
trong va dai biéu thanh toan toan bé chi phi khi dang ky. 23 Nguyen Van Troi, Phu Nhuan District, HCMC, VN
6. L& phi tham du bao gém com trua, tiéc tra va cac tai liéu hodc van ban dwoc st dung trong hoi thao.
7. Pon vj b chirc s& hiu quyén dugc diéu chinh chu'ong trinh héi thao véi myc dich i wu hoa cac hoat D Bank Draft (c6 hwéng din cach 1am bank draft tai ngan hang)

dong clia hoi thao, va khong bt budc phai ra théng céo.

A replacement is welcome if you are unable to attend. A full refund less 10% administrative charge will be
made for cancellation received in writing by 14 Oct 09. A 50% refund and a set of conference documentation
will be given for cancellation received by 28 Oct 09. Regrettably, no refund can be made for cancellation
received after 28 Oct 09 or for “no show” participant. You will however receive a set of documentation.

Please mail payment in US$ with registration form to: / Xin vui long gt bank draft 1& phi tham du (b&ng
USS$) cung véi don dang ky tham duw hoi thao dén dia chi cong ty:
5 Shenton Way, #26-08, UIC Bldg, Singapore 068808

Please fax confirmation of bank transfer to Lorraine Tiang at (65) 6227 1601 or Ms. Phung Thuy Hong at (84 8)
3990 1758 quoting your company's name, delegate’s name and invoice number on your fax and bank transfer.

Dai biéu vui long fax héa don xéac nhan viéc chuyén khoan dén co Lorraine Tiang tai sé fax (65) 6227 1601,

hoac c6 Phuing Thiy Hong tai s fax (84 8) 3990 1758 va ghi rd tén cong ty, tén dai biéu tham dy va s6 héa

Ban T6 Chirc (BTC) hoan nghénh viéc thay thé dai biéu trong trwdng hep dai biéu (d& dwoc chap thuan vao don trong ban fax va héa don chuyén khoan.

hoi thao) khéng thé tham dy Dai biéu hly bo viéc tham dy sé duoc:

« Hoan lai I& phi tham dy trir 10% phi t6 chirc néu don hiy bé quyén tham dy (ban viét) dwoc gri dén
BTC trwéc ngay 14/10/2009.

*Hoan lai 50% I& phi tham dw cung véi cac tai liéu va van ban duoc st dung trong héi thao néu don hly
bd quyén tham dy (ban viét) duoc gl dén BTC trudc ngay 28/10/2009.

« Khéng hoan lai 1& phi tham dyw néu dai biéu gul don hiy bd quyén tham dy sau ngay 28/10/2009, hoéc
khéng dén du hoi thao. Tuy nhién, BTC sé& gtvi cac tai liéu va van ban s dung trong hoi thao dén dai biéu.

Reservations shall be made by delegates directly with the hotel. Hotel bills are to be settled by delegates
directly with the hotel. Hotel reservations and travel arrangements are the responsibility of the registrant.

DCredit Card Payment / Thé tin dung / Credit Card Payment D Visa D MasterCard D Amex (USD)

Card Number / Sb thé:

Expiry Date / Thé c6 gia trj dén:

CVV / Mat ma thé (& mat sau cla thé) :

Dai biéu vui long lién hé truc tiép voi khach san dé dat phong va thanh toan 1& phi khach san. Chi phi &
khach san va chi phi van chuyén sé duoc thanh toan béi dai biéu.

InterContinental Asiana Saigon Card Holder’s Name / Tén chi s& hivu thé:
39 Le Duan Blvd. District 1, Ho Chi Minh City, Vietnam
TEL: (84-8) 3520 9999

Fax: (84-8) 3520 9955

Attn: Tran Nguyen Si (Mr.), Events Executive

Email: events2@icasianasaigon.com

Signature / Chirky




